
In-store digital media displays grow 
leading grocer’s wine category by 2.0%
Test also yielded merchandising efficiencies,  
ROI for brands, and positive customer reviews
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STUDY FRAMEWORK

Research Scope

In-store digital 
media displays grow 
leading grocer’s wine 
category by 2.0%

A thorough 32-week pilot designed to test 
the efficacy of Looma’s in-store digital 
media platform in the wine and beer 
departments of a leading U.S. grocery 

chain has delivered strong performance across every 
measure. 

The test pitted a tranche of 50 stores equipped with Looma’s digital displays against an equivalent 
group of 150 control stores without. Physical displays included end caps, impact displays, and in-aisle 
screens, while digital experiences included video-based storytelling, education, and personalized 
wine recommendations. Featured products were co-merchandised with content.

After 32 weeks of activity, the retailer’s own data analytics firm concluded that test stores had 
outperformed control stores across several predetermined metrics.

50%
IMPROVED END 
CAP EXECUTION

98%
CUSTOMERS RATED EXPERIENCE AS 
NEUTRAL,  POSITIVE OR VERY POSITIVE

5-8x 
FULL FUNNEL INCREMENTAL  
RETURN ON AD SPEND, FOR BRANDS

2.0%
CATEGORY LIFT

EXHIBIT 1

KPI Test Results*

*Full test results in Appendix

32 weeks

50 test stores

150 control stores



DIGITAL SOMMELIER

EXHIBIT 2

Physical Experience 
Samples
The test measured three 
end caps and an open floor 
impact display

EXHIBIT 3

Digital Experience  
Samples
Each display had a distinct 
experience featuring some 
blend of branded storytelling, 
category or product 
education, and interactive 
recommendations 

BRANDED STORYTELLING SEASONAL INSPIRATION

CATEGORY EDUCATION INTERACTIVE RECOMMENDATIONS

WINE 101THEMATIC WINE

THIS MONTH'S FEATURES THIS MONTH'S FEATURES

THIS MONTH'S FEATURES THIS MONTH'S FEATURES

THIS MONTH'S FEATURES THIS MONTH'S FEATURES

THIS MONTH'S FEATURES THIS MONTH'S FEATURES

WINE BRAND SPOTLIGHT

WINE 101 WINE 101

WINE 101 WINE 101

WINE 101 WINE 101

WINE 101 WINE 101

NEED A REC? | TAKE THE QUIZ NEED A REC? | TAKE THE QUIZ

NEED A REC? | TAKE THE QUIZ NEED A REC? | TAKE THE QUIZ

NEED A REC? | TAKE THE QUIZ NEED A REC? | TAKE THE QUIZ

NEED A REC? | TAKE THE QUIZ NEED A REC? | TAKE THE QUIZ

https://vimeo.com/756622911?
https://vimeo.com/759225558?share=copy#t=0
https://vimeo.com/1051758050/4cc018f886?share=copy
https://vimeo.com/816584363/6e00a95527?share=copy&turnstile=0.z3Ox1E3n1DxlujVsEj68Ap2KSgP7bWwbb1kWz22kEklkHGPeJ4lVKAVdtPbW2XgvY7a-KeV9IiV-_ipiflTAe-x6RuowJXRyF4pXdK29LpO7pAq7sFfVZ3QSV83p4lqgyQhTH-1EUqAOyRN99XWijxnW9oLx313tz0qqUsUHSD5MmCRCDWVjGSark0p1sV4tnA8Zwa281Y3mxCsCfCDFxolZMxtJtWwUzUver5mTiXjQ-2uvKpi1YyBXQ96axFX5WJ-cVUr_rpr18j4J1vQiQg5A2y3tJVV1v2kZDuNwxgu88-oYgh2LIQfAuJ6pzFFdVGey0Zx4fBGvUc8T8s0zisoU2kI_kDf6vGHMhrlccmA2t3kE0zXq6V1rVxETFvHr-du0VNxsax-VtSgiJr_9-c0ozN_zXuFzm9_uYnUBgw0FNWy_9rQD8VbpqLlcsshzzLvzUHq7H8lrcjnq_MsoVPAkonlu6wrfciwA5evv076zYJ1O08Do6Thdm3LPiLaatmwS15hPzQyMNgM-d4qGtNsjsS_iV14LbK8ItAlW2Wru0gTHSme6jMWt00NxJ_Gh_utAkz7nyFlVlvFAtk91ZGrVKRuwwElnXzbki7cXnPWjikgPpIJahRo4vw36S-KjulPCl4MY_eltQetjAiQScG7JcLNv4a3s-bSI2RMbinYdLG9qr4ToouPIvZ6K9gfOYKxgAHMYoUIBrFfAHm19-VeACleIzu4ispEz_WntR3jbAjFZhnEQe5bqMRtM6pHVjpeGq1nog5EXr5LkzVtDC1mcCUZJHTUmFCyVI-_NxbwAO-cmPKduD0T6VIFwqqyx0htMt5fv1gxjzG3UtR_kfQ.mAmA4HfPz7g-nrSfBLsUxQ.4bc4f39072ffdcd0e4a50b7f7ff00b185d43f555551e38ca5acd20b21edd0019


SYNTHETIC CONTROL TEST STORES
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Appendix
KPIs

PROGRAM
FULL-FUNNEL  

iROAS

Thematic Wine 8.06x

Wine 101 5.44x

Digital Sommelier 8.54x

Wine Impact 5.52x

BRAND FULL-FUNNEL iROAS

Full-Funnel iROAS ranged from 5-8x

TOTAL CATEGORY LIFT

Looma grew the wine category by +2.0%

CUSTOMER SATISFACTION

98% of customers rated the Looma  
experience positively

26%

38%
34%

1% 1%

EXECUTION RATE

Execution rate improved by 50%, and speed-to-execution improved by 19 days

WAS IT CLEAR THE STORE ATTEMPTED 
TO EXECUTE THE PROGRAM?

DURING TESTPRE-TEST

CONTROL TEST
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96%

0%

20%

40%

60%

80%

100%

+50% program execution rate

WHAT % OF UPCS WERE MERCHANDISED 
ACCORDING TO PLAN?
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+48% UPC execution rate

ON AVERAGE, HOW MANY DAYS DID IT 
TAKE STORES TO EXECUTE?
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CONTROL TEST
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+19.1 days faster execution

To discuss this research, contact: 
Ned Brown, Chief Creative Officer, Looma  |  ned@theloomaproject.com

+2.0%

WEEKLY SALES, TEST VS. SYNTHETIC CONTROL


